Online Surveys Using
Microsoft FrontPage
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Wl Different types of surveys with
advantages and disadvantages

B Techniques for developing useful
surveys and writing good questions

W Avoiding errors and raising response
rates

il Using FrontPage to create online
surveys and databases
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ou start a survey...

B \What do you want to know?
@ Determines the content

B@\Who do you want the information from?
@ Determines the sample

@ \What are you going to do with the
information?
@ Determines the end product
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Mail Surveys
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@ Advantages i@ Disadvantages
@ Fewest resources @ Non-coverage error
@ Easiest @ Non-response error
@ Greatest privacy @ Lack of control
@ Reduced interviewer @ Time requirements
bias
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Telephone Interwews

@ Advantages B Disadvantages
@ Better response rate @ Non-coverage error

@ Rapid turnaround @ Interviewer bias
@ Greater interview @ Measurement error
control @ Personnel & phone

costs
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Faee-to-Face Interwews
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B Advantages @ Disadvantages
@ Best for complex & @ High costs
lengthy questions @ Interviewer bias
@ Greatest interviewer @ Time requirement
control @ Requires well trained
@ Richest source of interviewers
information @ Difficulty finding
respondents
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B Can be very inexpensive compared to other
methods

@ No postage, printing, long distance, interviewers, data
entry

@ Quick turnaround

@ Information available as soon as someone completes
the survey

@ Response quality
@ Fewer missed questions, outliers, invalid responses
@ Open-ended responses tend to be longer

B No interviewer bias

B Adaptability RADFORD
W

antages of Online Surveys
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@ Not representative

of the population  70; 01995
60+

@ Younger 50 M 1996

@ More highly gg: W 1997

educated 20- @ 1998

@ More likely to be 18: 1999

white %of Americans W 2000

B Self selection with Internet B 2001

Access 02002

@ Survey fatigue

Source: Harris Survey, 2002
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More Disadv
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@ Privacy or
security issues

@ Technical
problems

@ Freezes, crashes,
double entry,

Internet attacks

"This is our most reliable computer!
It breaks down at the same time every day
so you can plan your schedule around it."
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Ways to Recruit a Sample
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@ Creating a web
presence

@ E-mailing a specific
sample

@ Posting to

newsgroups and
listservs

T'd like some

information
ab0u+
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ng Response Rates

@ Pre-notification (forewarning)

il Salience (timeliness or interest)
@ Incentives (can bias the sample)
@ Survey length (shorter the better)
@ Multiple contacts & reminders

Bl Personalization (Dillman method)
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@ Coverage error: leave part of the
population out of the sample

@ Sampling error: occurs whenever
sample size is smaller than
population

B Non-response error: occurs when
non-respondents are different from
respondents

@ Measurement error: difference
between arespondent’s answer and
the correct answer
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Survey Design

S

Survey Str
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1. Introduction about the importance of
the survey and why the questions are
being asked

2. Interesting and applicable questions
at the beginning

3. Conclusion that expresses gratitude
for their participation

Simplicity! Pretest!

Keep Your Eye on the Data Prize! ¢Rmmw
: LMIVERSITY
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Writing Good Survey Questions

B Types of Questions

@ Open-ended (no set answers)

@ Close-ended (choose from predetermined answers)
2 Ordered categories in a continuum (age, income)
@ Unordered categories (religion, favorite ice cream)

@ Partially close-ended (predefined answers with

optional fill in the blank)
@ Checklists (dummy variables — yes/no)

@ Likert scales (measure attitudes by asking level of
agreement/disagreement with a series of statements)
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Common Errors
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B Close-ended answers that are not
mutually exclusive, balanced, or
exhaustive

B Double-barreled questions

il Interpretation problems (abbreviations,
jargon, vague categories, overly
specific)

B Question order

il Response sets
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Poor Survey Questlons

1. How often do you binge drink?
seldom, quite a bit, often, all the time

2. Do you support President Bush and his
policies on international terrorism?

3. How much do you earn a year?
$10-15,000, $15,000-$40,000, over $50,000
4. Your leisure time is valuable.
disagree, neutral, agree, strongly agree
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Creating Online Surveys with
Mlcrosoft FrontPage XP
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Forms in FrontPage

@ Can be used for
@ Online Surveys
@ Guest Books
@ Registration
@ Contact Information
2 Order Forms
@ Feedback
@ Search Queries
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What is a form?

A form contains areas (or fields) in
which a visitor can enter data using
text boxes, option buttons, check
boxes, and drop-down boxes

Bl The information can be received
through email, web page, database, or
text file
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Creating the Form

. Sel eCt I n S e rt > FO r m K] Microsoft FrontPage - new_page_1.htm

> FO rm File  Edit  Wiew Mle Frames i
. O-=- & Break... % @ <
. A bOX Wlth a dotted Maormal - Timd Harizantal Line -l B 7

border appears with | == |/
two buttons, Submit
and Reset

@ Hit the Enter key Fers Y8] web Component...
several times to lig

| Symhbal, ..
g Comment..,

| Form =
make the form s = eom
A, . L

bigger
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] Microsoft | rontPaqe - new_page_Lhtm =18 x|
B B Yew fmet Fgmet ok Tabk Frases  Wedow ek forms
O-F-Wy® B- S8y BT o0 FOWH HeT E.

= Teves New Roman s3ze)=|B F I |EEAM A S|ISEEEOD-S-A

folx]

.| /vew page_Lhtm*

Subrit I Rasal
n

All form fields

MUST be within
the dotted border
of the form

e
®
=
2

[Gorma] bt Cutnmiens | 4| 4|

Fur Helgy, prass FI Bl 0 ook over 288
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K] Microsoft FrontPage - new_page_1.htm ;3 =lelx]
forms

Ele Edt Vew [sert Format Tooks Table Frames Window Help
D-Z2-HHEE- GV | iBBRBT| oo

Hormal ~ Times Mew Roman -3(2py - | B 7 O

new_page_Lhtm*

Types of Form Fields
Textbox Good for short entries (e.g., names, addresses)

rs =
" Text Area =l Good for long entries (e.g., comments)

Checkbox I Usein multiples for “"check all that apply” lists

-
2

ja

o
F
3

%

Option Button & Use with Likert scales (e.g., strongly agree to strongly disagree)

Navigation
@ Drop Down Box [Z  usewith long lists of possible answers (e.g., states)
5
Hyperlinks ot | Fomat [k Tghe e grde e
e knmaia-o-
@ Submit | Resetl
Tasks

Add text before

and after form
fields fields to
create the online
survey

[Bromal]EHTML Qupreview | ¢ 5] g

For Help, press FL

Setting Form Field Properties

B Necessary step so that when a visitor
completes the form, the information is
formatted in a way that makes sense to you.

@ Right click on any form field and select
‘Form Field Properties’ from the pop up
menu

Drop Down Box “sts of possible answers (e.g., slates)

ut

Copy

@ﬂ%:_j

Paste
Submit | Reset Page Propertiss...
Form Properties...

Form Field Properties...

W Hyperink...
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Form Field Properties

@ Field Name
& Only letters, numbers and

underscores
@ Keep it short!

W Initial Value Lentbioa o oot —

Mame:

& Displayed in the field before person

- X Initial walue: Fleass tell us what you think of our site!
starts typing or default selection
. W| dth Width in characters: o Teporder |
. . Mumber of lines: |3_
@ Can also be set by clicking and
dragglng the form fleld Style... valdate... | o | cancel
B Validate

¢ Set parameters for correct responses
(e.g., email addresses must have @

symbol)
RADFCRD
URIVERETY
Other Options
[opton Button Properties 21
@ Check boxes I
& either on (selected) or off (not el frle
I t d Initial state: * Selected (™ Mot selected
selecte ) Tah order: [

@ Option buttons
@ Shared group name (e.g.,

stle.. | veldate.. | ok | conal |

Drop-Dovn Box Properties

guestion10)
@ Value refers to answer (e.g., )
strongly agree, agree, neutral, e 5 it |
. . Yest Yirginia No Remove
disagree, strongly disagree) ’
B Drop-Down Box stom |
Height: [T alowmubie selections: © ves
@ Add, remove, or modify entries rebarden [ e
@ Change order that they appear
Sty .. Velidats. .. ]
RADECRI
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Form Properties

@ Right-click anywhere inside the dotted
border and select ‘form properties’ from the
pop up menu

B Controls how the results are sent to you
2 2lx

Form Properties

Where to store results
* Sendto

File name; prwah:J‘)’;’J:r\vateffnrm_results‘Esv Brovise, ..

E-mail address: I

7 Send ko database

" Send to other |Custem 154PL, NSAPL, Cal, or ASP Script =l

Form properties

Form name: I

Target Frame: I j
Options.. . | Advanced... Cancel RADFCED

URIVERSITY

Saving Your Results

@ By default, results will be sent to afile called
form_results.txt in the private folder of your
Web.

B Use the options button to set further

2ix

Saving Results

p r O p e rt I e S File Resuits | E-mail Resuits | Confirmation Page | Saved Fields |

File name:

[Foweb: f1i_priwate Form_results, txt Browse. ..
File format:
‘Text database [Text database wsing tab 2 a separator =
usin g tab as a I Inlude fiekd names IF Latest recults at end
separator’ will e aente
create a file that Lﬂe —
you can copy and I 5
p aste | nto EX C eI [ Include field names [¥ Latest results at end
(Don’t Include field

names) cence RADFCRD
URNIPERT?
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Email Your Results

Texibox Good for short entries (e.g., names, addresses)

-l ane for lone andeg
=l__r=a i es (e.g.. comments)

For w::::::mm - Iy" lists
O ko et smvatatonm yesihis s browsr..._ | ly agree to strongly disagree)
Evmal sdress: |

possible answers (e._g., states)

EiLd

e sty £l Mt | Cordrmetaon Paya | Saved Fasks |

— You can also link
E Eeliile to a confirmation
o | P it s page (other than
By - ot the default) or
I choose which
I““’" ¥ fomitivee form fields to
include
|
e S ! RADFCRD
LR VEREITY

posted to form 1 of http:/ /www.radford.ed:
Dielete | feply | Reply to All| Forward | Redirect | Blsckfist | Messsge Source | Save as | Print

Date: 08 Sup 2003 13,2007 -0800
Frome svanpat@indalek radon edu
Tat svanpagyacion sdu
Subject: Data posted fo form 1 of Wtpiweww radford edui~svangattBufly hm

E-Mail Results

nwelcome To sunnydale”

walsh" "omn"
Tinale" "submit"o"willow" "alory" "on" "o
"ON MO "Once mare with feeling”

tmce more with feeling
Celote | Renly | Reply to &1l Forward | Redirece | 8]

ubmit"0"anya" “professor
"o

g in 3 charscier o W18 - b, cikck i
Character: Willow
Villain: Glocy
Uearonli o
o
o
o & buffyresults2.txt - Notepad ol
SeasonT: o a o
D1 St File Edit Format Help
FavoriteEpisode: WXander” Bad Angel OM ;I

W"

"saries

"Submit'o

[

EA Microsoft Excel - Book 1

(] Fle Edt Wew Insert Format Tools Data  Window Help

DSy SRV | &BR- |- &= -2 ik T o -
All - i
A ] B [c[DTETFTG[HTIT] 1 [ K T
| 1T [ander  Bad Angel OM 0N Welcarne to Sunnydale Subrnit
| 2 |Anya Professor Walsh ON OMN | Series finale Subrnit
| 3 [Wvillow  Glory ON (ON OK 0N OM  Once mare with feeling Subrnit
4
15|
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Finishing Your Survey

@ Customize with
color & graphics

@ Your form must be
published before
you can test it

@ Play with options
and properties until
you get the results
you want

[0 0 Rl
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